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Speak out!

Speak UP!

I PETER 4:11 IF ANYONE SPEAKS, THEY SHOULD DO SO AS 

ONE WHO SPEAKS THE VERY WORDS OF GOD. IF ANYONE 

SERVES, THEY SHOULD DO SO WITH THE STRENGTH GOD 

PROVIDES, SO THAT IN ALL THINGS GOD MAY BE 

PRAISED THROUGH JESUS CHRIST. TO HIM BE THE GLORY 

AND THE POWER FOR EVER AND EVER. AMEN.



THE BASICS OF 

PERSUASIVE PRESENTATIONS

 “To persuade” means to cause someone to believe or do 

something.

 A persuasive speech always tries to make the audience agree 

with you or take action.

 Three Kinds of Persuasive Speeches

▪ Problem-Solving – Giving your opinion on how to fix a problem

▪ Position-Taking – Giving your opinion on an issue

▪ Debates – An organized argument



EXAMPLES

 Problem-Solving

▪ Getting and Staying Organized in your Home or Business

▪ Financial Freedom at Last

▪ Practical Solutions for Restoring Hope 

 Position-Taking

▪ Bringing Hope and Help to Foster Kids from within the Church

▪ Partnering with World HELP to Change Lives

▪ Working Mothers and How We Can Help Them

 Debates (we aren’t using this one)

▪ Same as Position-Taking, but with two different opinions



IMPORTANT ELEMENTS OF PERSUASIVE 

SPEECH

 Stay rational.

▪ If you get too “worked up”, your audience will not listen.

 Be credible.

▪ Why should the audience listen to you? Why does your opinion 

matter? 

▪ Q4U: What make us credible? (share your thoughts!)

 Be convincing.

▪ Why should the audience change their opinion or agree with your 

opinion?  How would this benefit them? 

 Be thorough.

▪ Give your audience plenty of reasons to agree with you and take 

action.



OUTLINE OF A PROBLEM-SOLVING SPEECH

1. Introduction

1. Who are you?  Why should we listen?

2. Purpose statement

1. What will you discuss today?

3. Effective Opening

1. Story, Amazing Fact, or Problem

2. The audience should understand what the problem is, and why it is 

a problem (use examples or explanation).

4. Main Argument(s)/positions/ themes/information 

1. Supporting Argument(s)/information/reasons

2. Example(s)

5. Conclusion

1. Signal, Summary, Something to Remember



SIGNPOSTING



SIGNPOSTING=ORGANIZING YOUR IDEAS

Ways to organize:

Logical 

Chronological order (time order)

From general to specific

Cause and effect

From known to unknown

Problem/solution



SIGNPOSTS

 1. There are three things we have to consider: one, two , three 

 First, next, finally

 In the first place



TO GIVE AN EXAMPLE

 For example

 For instance

 To illustrate this…



TO REPHRASE

 As I said previously….

 To make it clearer

 Let me rephrase that..

 In other words… 

 Like I said before…

 To go back….

 To recap…

 To repeat what I said previously.



TO EMPHASIZE

 What is important here is…..

 What I’d like you to remember is.

 My key point is….

 I  want to highlight …..

More detail -To elaborate on.. To expand on…In more detail



TO REFER TO WHAT YOU WILL SAY

I  will talk about..

To move on…

We will go into more detail later on…

Another point…

To turn to…

I  will go on to…



TO REFER TO AN EXPERT

 I  quote the words of…

 In other words…

 According to…

 As Dr._____ says in his book….

 There is a famous quotation that goes like this, “ …....”



TO SUMMARIZE

 To conclude,

 In conclusion,

 Let’s wrap it up,

 To sum up,

 In short,

 To summarize, 

 Let me summarize by saying…



RHETORICAL QUESTIONS
.



 Presenting your ideas as questions so that it involves the 

audience and makes it more conversational 

 Some Common Phases:

 Where do we go from here?

 What are we waiting for?

 When can we expect to start seeing results?

 So, where did we go wrong?

 So, how come we aren’t seeing the benefits yet?

RHETORICAL QUESTIONS



 Use a rhetorical question first and answer with a stronger 

adjective.

 So, just how bad IS the situation?

 I ’ l l  tell you how bad the situation is.

▪ …catastrophic… absolutely disastrous

▪ So, just how wonderful is it to be part of NACWE?

-…. Absolutely tremendous because of the training, connection, 

networking , mission and support. 

RHETORICAL QUESTIONS 



 Statement + rhetorical question+ answer

Every employee is struggling in your company.

So, what’s the answer?  The answer is more training and 

coaching up.

All the ladies in NACWE are growing their businesses?

So, what’s the chance of them exponentially succeeding? The 

chance is  tremendous. 

YOUR TURN:  LET’S Share!

RHETORICAL QUESTIONS 



TRIPLING



 Usually spoken in 3’s

 Roberta’s business inspires, strategizes, and propels you 
forward. (adjectives)

 Myhopecoach.org is solution focused, heart balanced, and 
prayer targeted.

 What you need to increase sales is a new email marketing 
strategy, a new tagline and new branding. (nouns)

 T.A.L.E.N.T.S. helps you know who you are , encourages you 
walk out what you do, and moves you forward to do (and be) 
what God wants you to do. (Verbs phrases)

 Now you try it.  Use tripling to describe your company or 
business and then let’s share.

TRIPLING WITH ADJECTIVES, NOUNS, 

AND VERBS



 Rhetorical question- How we get get healthy?

 Short Response- Easy

 Three part answer- by exercising, by eating healthy, and by 

waiting until we are hungry.

 Why should you coach with Karen?

 Because

 Because you want to want to increase your clients, because 

you want to improve your sales, and because you want to 

move to the next level in the industry.

 YOUR TURN>>>>>>>>

TRIPLING WITH RHETORICAL QUESTIONS



DRAMATIC CONTRAST



 10 years ago- now;  previously --now

 Korean- Chinese Markets

 If WE don’t take care of the customers ,  someone else will.

 Instead of just sitting here and listening, why don’t you teach 

a webinar and help others by sharing your trade.

 Nothing-something

 Now-later

DRAMATIC CONTRASTS 



 “Ask not what your country can do for you, ask what you can 

do for your country.”  John F. Kennedy

 “Success is getting what you want.  Happiness is wanting what 

you have.” Benjamin Franklin

 “ You can’t win them all, but you sure can try.”

 “That’s one small step for man. One giant leap for mankind.” 

Neil Armstrong.

FAMOUS DRAMATIC CONTRASTS



 It’s not a question of ___________________, it’s a question 

of__________.

 Either we _______, or we _______

 Remember, it can take ______, but it only takes_________

 If we don’t_______, someone else will.

 __

 TRY IT and SHARE

COMMON PHASES FOR DRAMATIC CONTRAST



EMPHASIS



 The auxiliary verbs

 Joining NACWE IS your best chance for success.

 $10,000 IS NOT enough, you must do the work too.

 One Pomodoro session WILL NOT take your company to the 

top.

EMPHASIS



 Add an adjective

 Robin is a wonderful Bible study leader.

 Robin is an EXTREMELY wonderful Bible study leader. (it’s 

true!)

 There is absolutely no chance at all of getting a your business 

up and running without branding.

USE AN ADJECTIVE



 We strongly suggest you watch some of the webinars in the 

vault, especially this one!

 We totally reject the idea that you don’t have to connect with 

your clients.

 We deeply regret the lack of success you have had in the past, 

but we are here to change that!

SUBJECT + INTENSIFIER+ MAIN VERB + 

COMPLEMENT (TOO MUCH GRAMMAR!)



 I  honestly believe you will be able to coach this client to 

success.    

 NACWE fully appreciates the efforts you make to attend the 

webinars each week. We want to see you benefit from our 

community.        

 YOUR TURN

 The leadership team sincerely hopes you will  be inspired 

toward productivity each week .

 _______________strongly recommend(s) you_______.

 We strongly suggest

SUBJECT + INTENSIFIER+ MAIN VERB + 

COMPLEMENT (TOO MUCH GRAMMAR!)



 This was successful.

 This was very SucCESSful

 THIS was VERY successful.

HOW YOU SAY IT MAKES A DIFFERENCE 

TOO



REPETITION



 I  felt much, much better after talking with my coach.

 It is obviously very, very important to fulfill your 

commitments.

 far

 way

 never 

 always

REPEATING



 I  am happy to report that your profit margin is getting higher 

and higher.

 It is getting harder and harder to get good help with your 

website, that is why I will suggest someone in the NACWE 

group to assist you.

 Better and better

 Stronger and stronger

 Weaker and weaker

 Less and less.

 Your Turn:

DOUBLING



Statement—Repetition-Explanation

We didn’t go AHEAD… We didn’t go ahead because we weren’t 

READY.

The market … the market is down because we are still  in 

recession.

Your hope…Your hope is lost but can be found again as you 

focus on Christ!

STATEMENT REPETITION



 Nobody came to the meeting-NOBODY

 Everything in Japan changed after the tsunami -EVERYTHING

 Nothing

 Nowhere

 No….. Not One

 Every… Every one

 Anybody want to try?

ONE WORD REPETITION



MACHINE GUNNING



 Machine gunning is the rapid firing of several adjectives  (5 or 

more) in a row to intensify the business/topic/person/word 

being described. 

 It is not that the listener hears each word, but that they 

realized how much you offer.

 MyHopeCoach.org offers health, healing, heart care, harmony, 

hope, and home solutions for individuals and families.

 Your Turn- let’s share

MACHINE GUNNING



 How can these techniques help you in your ministry or 

business?

 1.  Put them into your writing and speaking!

 2.  Practice them until they become natural!

 3.  Have fun….be unique to you.  Don’t use overused words 

l ike really, great, amazing.  

 4.  Use active and energetic verbs. Use creative nouns.

ANY QUESTIONS:



MYHOPECOACH.ORG

PRACTICAL SOLUTIONS FOR RESTORING 

H.O.P.E.

HOME~OUTLOOK~PURPOSE~EDUCATION


